
Bendix Focuses Strongly on R&D and Safety 
 

 
Bendix, one of the top names for brake products in the world, has a long established history in 
Malaysia. “We have been selling Bendix in Malaysia since the 70s and the Malaysian market has 
always been very important to us. Throughout the years, we have established valuable relationships 
with the entire ecosystem consisting of part shops, workshop and end users such as motorists by 
delivering safe and smooth driving conditions to the market,” said David Woolfson, Commercial 
Director of FMP Group (Australia) Pty Ltd. 
The maker of Bendix is FMP Group (Australia), hailed as a world leader in brake technology that 
produces a large range of disc brake pads from its operations in Ballarat, Victoria, Australia. 
“In Malaysia, we target disc brake pads for passenger and commercial vehicles, brake shoes, brake 
fluid as well as brake linings for commercial vehicles. The distribution channel of Bendix Malaysia 
consists of distributor, wholesaler and dealer. Action Auto Agency (M) Sdn Bhd is our main local 
distributor; they have been distributing Bendix products since 1993,” said Seow Kok Loi, National 
Sales Manager of FMP Automotive (M) Sdn Bhd. 
Despite being the leader in automobile friction technology and the largest automotive friction 
material manufacturer in Australia, Bendix did not rest on its laurels. According to Woolfson, the 
company’s research and development (R&D) team constantly developed new innovations and 
technologies that not only provided safety to customers but also the ultimate driving experience. 
This was said to distinguish Bendix from the others. 
“While enhancing the safety features and user experiences of our products, we want to ease the 
burden of the mechanics’ shoulders by reducing the time of installation. With this idea in mind, we 
introduced the Blue Titanium Stripe in 2013. The high friction Blue Titanium Stripe on the brake pad 
surface is designed to rapidly mate with the rotor when brakes are first applied. Full braking 
performance will be achieved in just a few stops rather than the usual minimum of 30 stops, saving 
approximately 10 minutes of workshop time.”  



 
 
For the Malaysian market, Blue Titanium Strip was available in the Bendix General CT, Bendix Metal 
King Titanium as well as Bendix 4WD. “There will be a new innovation coming, which we shall 
disclose in the near future,” Woolfson added. 
FMP’s R&D centre is based in Ballarat, Australia, which he said was the largest passenger friction 
laboratory in the Southern Hemisphere. 
 

 



“This technology base is the source of our many innovations; together with our strong global link, 
FMP Group is able to tailor friction solutions specifically to local conditions. To ensure the safety of 
drivers, FMP has invested millions of dollars in this facility.” 
 

To live up to its slogan – ‘Put Your Foot Down with Confidence’, all Bendix products were said to 
undergo extensive R&D and stringent quality control tests. Seow added that the products that the 
company sold in Malaysia were made according to local requirements and conditions. He stressed 
that its products were one of the first to receive the accreditation of Malaysian Standard MS1164 
that was enforced from 1st November, 2015. 
“We are proud to be one of the winners for the 5th Malaysian Power Brand Award 2011, under the 
category of braking industry. The prestige award is a recognition of our efforts and hard work for 
building the Bendix brand in the local market. This achievement has motivated us to further 
strengthen our brand’s image,” Seow said. 
Currently, FMP has a manufacturing plant in Thailand producing similar products and a sales office in 
Malaysia. Markets include South-East Asia, Middle East and niche markets in USA, Canada and 
Japan. Seow named one of the biggest challenges as the fast fragmenting car market. In this highly 
competitive industry, he said, the company had to constantly keep themselves updated with the 
new vehicle launches monthly. Besides, he pointed out that the general Malaysian public were not 
fully aware of the importance of braking performance. Hence, the checking on the conditions of the 
brake pads and even replacing it was not a priority. 
“Choosing cheaper brake pads could potentially endanger motorist as well the family. We urge that 
consumers do not compromise on safety; for a few dollars more, we can ensure a safety 
experience,” stressed Seow. 
Moving forward, Woolfson said the company strived to continue serving the Malaysian drivers with 
higher quality products, ensuring its consumers to be able to put their foot down with confidence. 
“This year, we are planning to launch new innovations as well as new product packaging to the local 
market,” he added. 


